
 
Charlie Sheen Is to Pop Culture as Sarah Palin Is to Politics 

As for Sheen, all the sudden Sheen-bashing is demonstrably causing him to dominate even more of our collective 

consciousness. Which brings me to Trendrr's Celebrity Activity Score, developed by our editorial partners 

atTrendrr, the social-media monitoring service. Every 24 hours, refreshed scores are generated by looking at 20 

social actions across social networks, blogs, video and photo sites (including Twitter, Facebook, MySpace, Flickr, 

etc.).- Simon Dumenco, March 11, 2011 

 

 
Navigating HTML5 Video 

What did all these developments mean in terms of real-world adoption? In January 2010, the percentage of online 

video that was available via HTML5 was about 10%. By October of the same year, 54% of online video was 

available in HTML5, according to a report by MeFeedia. In 2011, HTML5 adoption will be even more pervasive. – 

Michael Dale, March 9, 2011 

 

 

Clearleap Streaming, Pace Set-Top Combine for IP VOD 

Clearleap is developing a solution with Pace to allow cable operators to integrate IP-delivered VOD with linear 

programming in all major cable technology environments. The two companies offered demonstrations of the hybrid 

solution at the CableLabsWinter Conference in Atlanta. – March 9, 2010 

 

 
Adobe extends Flash to Apple devices with free HTML5 conversion tool 

Wallaby is Adobe's attempt to push back at Apple's position, and also to help developers make the transition to 

HTML5. A recently study by MeFeedia revealed that the proportion of online videos compatible with HTML5 has 

increased from 10% to 63% in the past year, indicating that the H.264 format may be set to challenge Flash as the 

dominant format for online video producers. – Warwick Ashford, March 8, 2011 

 

 
Adobe Returns To Apple Devices With Flash-To-HTML5 Tool 
HTML5-compatibile videos are on the rise across the web, with 63 percent of all online videos support the format 

compared to 10 percent a year ago, according to video-sharing website Mefeedia. While the move by Adobe is a 

step forward in integrating platforms, it isn't foolproof. Not all elements from Flash files will translate directly into 

HTML5, with certain audio and video filters, for instance, being discarded. – Matthew Lentini, March 8, 2011 
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-  bit.ly link goes to eventbrite page for both SXSW party and Traveling with Jihad premiere 

 

 
Explore.org Premiere Screening of Traveling with Jihad 

Interfaith groups in Texas join together with explore.org – a philanthropic community – at the University of Texas to 

premiere ‗Traveling with Jihad‘, an enlightening film that examines the unifying bonds between the world‘s three 

great faiths: Judaism, Christianity and Islam. Screening will be followed by a discussion with the filmmakers.  

(Producer Matt Largey of KUT also said they would announce the premiere on air) 

 

 
Explore.org Premiere Screening of "Traveling with Jihad" 

Interfaith groups in Texas join together with explore.org - a philanthropic community - at the University of Texas to 

premiere 'Traveling with Jihad', an enlightening film that examines the unifying bonds between the world‘s three 

great faiths: Judaism, Christianity and Islam. Screening will be followed by a discussion with the filmmakers.  

 

 
Most Web Video Is HTML5-Ready 
According to video tech firm MeFeedia's survey of 33,000 sources, the share of Web video available for HTML5 

playback has gone from 10% in January 2010 to 63% in February. The big jump has to do with mainstream support 

by the major players like YouTube, DailyMotion and Blip TV. – Steve Smith, March 7, 2011 

 

 
More than 60% of video content does not need Flash 

Around 63% of online video content does not require Adobe's Flash softwareto run, according to recent research by 

MeFeedia. The media search platform claims that the majority of web videos are now HTML5-compatible, up more 

than 50% on 2010. MeFeedia based its study on a sample of 30m videos across more than 33,000 video streaming 

sites. – March 7, 2011 
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Traveling with Jihad premieres at UT March 10 

In the short documentary, ―Traveling with Jihad,‖ University of Texas alum Jihad Turk, director of religious affairs 

at the Islamic Center in Southern California, travels with Charles Annenberg Weingarten to the Holy Land - 

including Jerusalem, Amman and Petra, Jordan and Saudi Arabia, to expose him to a more balanced, contextual 

version of Islam.  

 

 

 
Is the Big Foursquare Story in Small Business? 

In the three months we‘ve been creating our check-in chart with our partners at Trendrr, the growth hasn't resembled 

anything like that curve for the big brands. Check-in volume has been relatively steady. The cut-off to make the top 

10 has hovered right around the 10,000 check-in mark. Even at the top, Starbucks typically floats around 160,000. 

Some weeks more or less, but usually in that range. - Matt Carmichael, March 07, 2011 

 

 
Explore.org Premiere Screening "Traveling with Jihad" 

Join explore.org - a philanthropic community - at the University of Texas for a special debut screening of  Traveling 

with Jihad  , a documentary about the common bonds between Islam, Judaism and Christianity, followed by 

a Q&A and panel discussion with Charles Annenberg Weingarten, Jihad Turk and Special Guests.   

 

 

 
Information please 

Johnson adds that the latest crop of new-media platforms -- such as Trendrr and other conversation curators -- are 

having a significant impact on consumer behavior. - Marc Graser, March, 05, 2011 

 

 
IPad 2: More Memory, Two Cameras, Adonis DNA, Tiger Blood 

In fact, over the past few days as I discussed the potential topic of this week's charticle with the folks atTrendrr, the 

social-media monitoring service, we couldn't decide between Sheen and the new iPad -- so we're doing a mashup. – 

Simon Dumenco, March 5, 2011 
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63 percent of Web videos no longer require Flash 

More than 60 percent of all streaming video on the Web is HTML5-compatible (H.264), according to video-sharing 

site MeFeedia.  In less than a year, the amount of video on the Web that does not require Adobe Flash has grown 

more than 50 percent. Undoubtedly, this news should make Steve Jobs happy. Last year, the Apple 

CEO announced that Apple would no longer support Flash. – Jeffrey Van Camp, March 4, 2011 

 

 
Explore.org: "Traveling With Jihad" 

This short film examines the unifying bonds among three of the world's great faiths: Judaism, Christianity, and 

Islam. The screening will be followed by a discussion with the filmmakers. free, download tickets at: 

http://explorepremieres.eventbrite.com/ - March 4, 2010 (print) and March 5, 2010 (online) 

 

 
Say good-bye to Flash, but is HTML5 winning? 

Earlier this week, video-centric search and social ranking site MeFeedia released a surprising statistic: In the past 

12 months, the percentage of MeFeedia-indexed videos that are compatible withHTML5 has risen from 10 percent 

to 63 percent. In January 2010, if your browser supported HTML5 but didn't run Flash (as would be the case on 

stock iPhones or iPads), you could only see 10 percent of the videos in MeFeedia's index. In February 2011, an 

HTML5 browser sans Flash support could see 63 percent of the indexed videos. That's an impressive jump. – 

Woody Leonhard, March 4, 2011 

 

 

63% of Online Video Now Available in HTML5 

MeFeedia released some interesting research this week, reporting that the universe of online video it indexes (30 

million videos at 30,000 sites), shows the percentage of video that is HTML5 compatible is now up to 63%. – Will 

Richmond, March 4, 2011 

 

 
Clearleap integrates with Pace for broadband VoD service 

US internet TV platform Clearleap is integrating with set-top box maker Pace to enable pay-TV operators to manage 

and deliver VoD through broadband, alongside traditionally delivered linear channels. By shifting VoD to a web-

based model, pay-TV operators are able to open up more content choices to consumers in UI.. – March 3, 2011 
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HTML5 Video On Web Grows Over 50% In Last Year 
The findings come in a report titled – HTML5 Video Available on the Web by Mefeedia the worlds largest 

independent video website. They studied video from over 30,000 websiteswhich included Hulu and Youtube. – 

March 3, 2011 

 

 

 
Interview with Spike Stevens, The MeNetwork 

One of the fastest growing industries in recent years has been mobile access, and associated with that, mobile 

marketing. Today, we talked with Denver-based The MeNetwork(www.themenetwork.net), which has built out a 

mobile search service built around SMS. We spoke with founder Spike Stevens. – March 3, 2011 

 

   
Clearleap Takes Internet VOD to the Set-Top 

Clearleap is taking a big step toward helping pay TV operators deliver hybrid cable and over-the-top video offerings 

to subscribers, with the announcement Wednesday that it has teamed up with set-top box manufacturer Pace. - Ryan 

Lawler, March 2, 2011 

 

 

Clearleap Integrates With Pace for Broadband VOD Delivery 

Clearleap, a web-based TV technology platform, is integrating with set-top box maker Pace to enable pay-TV 

operators to manage and deliver VOD through broadband, alongside traditionally delivered linear channels. - Will 

Richmond, March 2, 2011 

 

 
Pace, Clearleap Jump on IP-VoD 

Clearleap has hooked up with Pace plc to help kick off its pursuit of cable's new breed of hybrid IP/QAM gateways 

and set-tops. Pace is integrating Clearleap's Stream On Demand software so boxes can support IP-delivered video on 

demand (using MPEG-4) alongside traditional QAM-based linear TV programming delivered over MPEG-2.  – 

Steve Donohue, March 2, 2011 
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Mefeedia: HTML5-compatible video on the rise 

A whopping 63 percent of all videos on the Web are now HTML5-compatible, compared to only 10 percent just a 

year ago, according to video-sharing site Mefeedia. Instead of relying solely on Flash to display their videos, many 

more Web sites are adopting video formats that can run directly in HTML5-compatible browsers. – Lance Whitney, 

March 2, 2011 

 

 
HTML 5-compatible H.264 video format challenges Flash 

A study by MeFeedia of 30 million video clips from 30,000 video sources found the rise in the number offering 

HTML 5 compatibility has been rapid. In January 2010, only 10% were HTML 5-compatible using the H.264 

standard, but that jumped to 26% in May, 54% in June and 63% in February 2011. The H.264 format appears set to 

challenge Flash as the dominant format for online video producers. - Warwick Ashford , March 2, 2011 

 

 
Detecting Relevant Conversations as Part of Your Digital Strategy 

While there are many tools that analyze the metrics of social media, one that stands out is Trendrr. More than a tool, 

Trendrr is a real-time analytics platform that allows marketers to monitor and respond to conversations around their 

brands. Though Trendrr is not a new tool, the recently updated version provides a whole new take on analytics by 

measuring both intent and anticipation surrounding a set list of target words.. - Elizabeth Schofield, March 02, 2011  

 

 
HTML5-compatible videos jump from 10% to 63% in the past year 

Video aggregator site MeFeediahas found in a new tracking study that the percentage of web videos compatible with 

HTML5 has jumped from 10% to 63% in the last year. Using its video index, which consists of around 30 million 

videos from 30,000 video sources — including YouTube, Vimeo, and Hulu — the company spent the last year 

tracking the percentage of those that offered HTML5-compatible formats such as H.264, OGG, and WebM.  – Sid 

Yadav, March 1, 2011 

 

 

CHART OF THE DAY: Apple Won The War Against Flash 
Web video portal MeFeedia gathered data on 30 million videos from 30,000 sites and discovered 63% of them 

support HTML5, the format that allows people to watch videos on mobile phones and iPads.This is interesting data 

because a year ago, there was a debate raging around Apple's lack of support for Flash. Some people thought it 

might hurt the iPad. Obviously it hasn't, and it looks like the web video industry is coming around to Steve Jobs' 

way of thinking.- Jay Yarrow, March 1, 2011 
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INTERACTIVE TV NEWS ROUND-UP (II): BOXEE, BRIGHTCOVE, ASTRAL RADIO, CLEARLEAP 

Clearleap, a company which offers a cloud-based content management, delivery and advertising platform for 

bringing Internet-sourced video content to television sets, has announced that it is working with UK set-top box 

vendor, Pace, on a solution that it says will allow TV operators to seamlessly integrate IP-delivered VOD with linear 

programming in all major cable technology environments. - Tracy Swedlow, March 1, 2011 

 

 
HTML5 Adoption for Web Video Continues to Grow 

Last October, we cited data from media search site MeFeedia showing that 54% of H.264-encoded video from its 

large stable of partners was available in HTML5 format, demonstrating rapid adoption of the standard. MeFeedia 

today provides an update showing that that number is now up to 63%. – Eric Slivka, March 1, 2011 

 

  
MeFeedia Reports 63 Percent Of Web Video Is HTML5-Friendly 

The battle between Flash and HTML5 has largely revolved around video, with Flash proponents pointing out how 

lame it is to open up your browser on an iPad and not be able to play a Flash video. And yet HTML5-friendly video 

has quickly been adopted by a majority of video websites and video players. Today video search engine 

MeFeedia released some stats showing that 63 percent of the 30 million videos in its index are now HTML5-

compatible. – Erik Schonfeld, March 1, 2011 

 

 

AOL Broke Bebo, This Man Is Fixing It -- Our Q&A With CEO Adam Levin 

Last June, private equity manager Adam Levin bought Bebo, a neglected and dying social network, for a reported 

$10 million from AOL. On the one hand, it's a pretty great deal since AOL paid $850 million for the site just two 

years prior. On the other hand, Levine bought a social network not named "Facebook." Hardly the most promising 

or exciting thing in the world. But, since taking over Bebo, he says he's reorganized the company, made it cash flow 

positive and started to get it on track. He swung by our offices last week and talked about turning the site around. 

Below is a transcript of our chat. – Jay Yarow, March 1, 2011 
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Website of the Day 

NYMag.com's Vulture cultural blog is now enlisting Trendrr's weird science to rank the most 

highly anticipated cultural events on the horizon, tracking Twitter and blog activity and re-ordering the list every 24 

hours based on the latest activity.  – Wayne Karrfalt, February 28, 2011 

 

 
Metrics Mess: Five Sad Truths About Measurement Right Now 

Over the past few years, companies including Lithium (which acquired and absorbed Scout Labs last summer), 

Radian6, Sysomos, Trendrr, Viralheat and Visible Technologies have sprung up to help marketers track what's being 

said about them across the social web. Though they vary in their approaches and comprehensiveness, they all face 

similar problems when it comes to parsing the principal currency of the real-time economy: thoughts expressed in 

often surprisingly elusive human language. - Simon Dumenco, February 27, 2011 

 

    

 

 
John Lasseter wins lifetime achievement award 

John Lasseter's pair of Oscars have a new friend: a lifetime achievement trophy. The Pixar and Disney animation 

chief received the award Friday night for his dedication to the 40-minutes-or-less medium from Shorts International, 

an entertainment organization which promotes, distributes, broadcasts and produces short films. – Derrik J. Lang, 

February 26, 2011 

 

 
John Lasseter Honored at 2011 Shorts Awards 

Pixar and Disney Animation chief John Lasseter took home the lifetime achievement trophy at Shorts 

International's first annual Shorts Awards on Friday. Lasseter received the ceremony's highest honor for his 

considerable achievements in the field of short filmmaking, which includes all projects under 40 minutes. – Annie 

Yuan, February 26, 2011 

 

 
Pixar honcho John Lasseter earns lifetime achievement award 

Animation has a friend in John Lasseter, who Friday night was honored for his contributions to the cartoon genre 

with a lifetime achievement award from Shorts International, the entertainment organization dedicated to the 

truncated medium of short films. – Sean O‘Connel, February 26, 2011 
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Introducing Vulture‘s Anticipation Index, a Scientific Ranking of the Entertainment People Can‘t Wait For 

 It's our new Anticipation Index, a daily scientific social media ranking of the most eagerly awaited pop culture. 

Found in its permanent home on the right side of our home page and in its full form right here, the A.I. monitors 

web and Twitter chatter to calculate the top 100 upcoming movies, TV shows, music, theater, books, events, and 

other impending cultural happenings that people have been buzzing about over the last 24 hours. – February 25, 

2011 

 

 
Trendrr Powers Vulture’s Buzz Meter 

Powered by Trendrr technology, the index‘s algorithm judges excitement levels and re-ranks its buzz list every 24 

hours; once an event passes its release or launch date, it‘s shoved off the list. Users will also be able to analyze hype 

increases or decreases over seven-day periods. – Gavin Dunaway, February 25, 2011 

 

 
NY Mag and Trendrr Partner to Create 'Pure Info Porn' 

New York's Vulture will no longer need to wonder what pop culture topics are worth writing about. It's partnered 

with Trendrr to create an Anticipitation Index that measures online buzz.  - Ben Popper, February 25, 2011 

 

 
New York’s Vulture Debuts Anticipation Index 

If you‘re a fan of New York magazine‘s Approval Matrix, you‘re probably going to love this: Today, Vulture is 

debuting the Anticipation Index, a collection of whatever is getting the most hype in the world of pop culture during 

the past 24 hours. The rankings are accumulated by using technology from a company called Trendrr, which allows 

the Index to measure Internet chatter each hour, so you can expect the list to constantly be changing. - Chris O'Shea, 

February 25, 2011 

 

 

 
The Science of Buzz 

New York Magazine's website introduces a new feature today called the "Vulture Anticipation Index." It's a staple 

of cultural journalism to say what's got "buzz." But Vulture's insight is that actual data is better than something some 

reporter overheard a cocktail party. To that end, New York decided to get scientific about buzz. Using technology 

from Trendrr, which we've covered here before, the Vulture index compiles a regularly updated list of what people 

are talking about. - David Zax, February 25, 2011 
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Anticipation: Vulture’s Not Making You Wait 

Is there a way to quantify Internet buzz prior to events or the release dates of movies, books, and TV shows? New 

York parent New York Media and Trendrr hope to find out with their launch of the Vulture Anticipation Index The 

index will track Internet activity every hour, using a proprietary algorithm to change the rankings and remove items 

once the release date or event has passed. - David Cohen, February 25, 2011 

 

 
Local Deals Available Through Text Service 

A new service in Omaha aims to put the best local deals right in the hands of consumers. 

Dozens of local businesses have signed on. The MeNetwork shows restaurant deals, happy hour specials, even 

concert calendars and auto dealer inventory.  – February 23, 2011 

 

 

The Week's Most Famous Nonfamous Person (Whose Life Has Been Threatened by 11-Year-Old Girls) Is ... 

 Take a look at the expandable chart embedded here, which shows hourly tweet volume mentioning "Esperanza 

Spalding" (or #esperanzaspalding) as measured by our editorial partner Trendrr, the social-media monitoring 

service. She was averaging just single-digit mentions per hour on Twitter until she won, at which point she spiked to 

13,925 in a single hour. On Monday, her full-day peak on Twitter, she racked up a total of 68,065 mentions. – 

Simon Dumenco, February 17, 2011 

 

 

Social Lessons Learned on Super Bowl Sunday 

The most socially mentioned Super Bowl commercial came from Chrysler, according to Trendrr. Their innovative 

concept to use a well-known Detroit celebrity, Eminem, proved more successful than other brands using celebs -- 

Sketchers' Kim Kardashian commercial didn't fare as well. – Kaila Strong, February 11, 2011 

 

 

 
The Week's Most Famous Nonfamous Person (Whose Life Has Been Threatened by 11-Year-Old Girls)   

On Twitter, 15 minutes can last for days. Consider the strange case of Esperanza Spalding, the (formerly) little-

known jazz singer/bassist who won the Best New Artist Grammy on Sunday night. She's been a huge presence on 

Twitter since then largely because she's suddenly famous for not being famous -- or at least not as famous as Justin 

Bieber, whose fans felt he'd been robbed of the Best New Artist nod. - Simon Dumenco, February 7, 2011 
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Remember That Heavily Hyped Q&A Startup? Wait, What Was It Called Again? 

I thought I'd take a look at Twitter buzz surrounding Quarry -- er, Quoro -- uh, Queerie -- wait, what was its name 

again? Anyway, the data herewith has been gathered, as always, with the help of our editorial partner Trendrr, the 

social-media monitoring service. - Simon Dumenco, February 7, 2011 

 

 
How The Social Media World Reacted to Super Bowl Ads 

According to the social media analytics tool Trendrr, Chrysler‘s ―Detroit/Eminem‖ was the most buzzed-about spot, 

at least on Twitter, where users cited the commercial 19,781 times during the hour it premiered. Paramount‘s teaser 

for Transformers 3 was the second most popular ad, with 18,215 tweets in the first hour. Doritos‘s fan-created 

commercials garnered 15,800 tweets in the first hour of the game and 15,050 in the second collectively. – Lauren 

Indivik, February 7, 2011 

 

 
How Twitter Won the Super Bowl 

Of course, some people were simply attending a Super Bowl party elsewhere. That‘s why Nielsen also measures the 

share of households that actually had their TV turned on during the time the game aired, and that number was 71 

percent for this year‘s Super Bowl. That‘s up three percent from last year, even though the 2010 Super Bowl turned 

out to be the largest U.S. TV viewing audience ever with 106.5 million viewers, even beating that legendary 

M.A.S.H. series finale. So how did the Super Bowl get so darn popular? Let‘s take a look at some data 

from Trendrrthat shows how much people tweeted about the Super Bowl. – Janko Roettgers, February 7, 2010 

 

 

Quick Hits: Facebook Is Sex Worker Haven 

Social media analytics firm Trendrr says Chrystler‘s ―Detroit/Eminem‖ ad was the most tweeted about Super Bowl 

ad with 19,871 posts during the hour it appeared, followed by the lastest ―Transformers 3″ trailer (18,215). – Gavin 

Dunaway, February 7, 2011 
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Here's What Today's Return of the Internet in Egypt Looks Like so Far 

On Friday, Egypt largely turned off the internet for its 80 million citizens. At around 11:29 Cairo time (which is 

seven hours ahead of New York) this morning, all the big Egyptian internet service providers restored access. The 

striking chart shown here -- produced with our editorial partner Trendrr, the social-media monitoring service -- 

shows today's massive surge in Twitter posts from users who self-identify as being in Egypt. – Simon Dumenco, 

February 2, 2011 

 

 
The Twitterverse Responds to Protests in Egypt 

They are not alone. According to data pulled from real-time analytics tool Trendrr, 245,000 tweets containing 

―Egypt‖ were sent between midnight and 1:30 p.m. today, January 28. Thirty percent came from the U.S., 7% from 

the UK, 6% from Saudia Arabia and UAE respectively, and, notably, 8% came from Egypt, proving that users are 

indeed bypassing blocks placed on the service by government authorities. – Lauren Indivik, January 28, 2011 

 
 

 
Trendrr Powers Vulture’s Buzz Meter 

Powered by Trendrr technology, the index‘s algorithm judges excitement levels and re-ranks its buzz list every 24 

hours; once an event passes its release or launch date, it‘s shoved off the list. Users will also be able to analyze hype 

increases or decreases over seven-day periods. - Gavin Dunaway, February 25, 2011 

 

 
Is 'Dashing D' Limiting the Check-ins at Your Store? 

At the same time, it's all the more reasons for marketers to offer some sort of check-in incentive. Foursquare's 

working on making that easier, by finally launching new tools for venue owners and brands, but there is still a lot of 

manual labor on Foursquare's end to make those partnerships work while they build out automated tools, so don't 

expect a flood of new deals just yet. – Matt Carmichael, January 24, 2011 
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Leaping from Internet to cable 

With online content providers like Hulu and Google TV rapidly transforming the way consumers view their favorite 

programs and movies, traditional cable providers are searching for ways to bring the Internet to their own customers. 

Enter Clearleap Inc., an Atlanta-based technology startup founded in 2007 by CEO Braxton Jarratt and Executive 

Vice President of Technology John Vecchio.  - January 21, 2011 

 

  
Piers Morgan Pulls in Younger Viewers: Is Social Media Responsible? 

Reception on the social web has also been positive. According to social media measurement platform Trendrr, 

overall sentiment across news sites, Twitter and the blogosphere was largely positive (63%) during the show and in 

the two hours following the premiere Monday; 2% of posts citing Piers Morgan in that time frame were negative, 

while 35% were neutral. – Lauren Indvik, January 19, 2010 

 

 
MTV's 'Skins' Is a Twitter -- and Ratings – Hit 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking 

service Trendrr -- we decided to parse the Twitter buzz about the three most media-hyped TV shows of moment. – 

Simon Dumenco, January 19, 2010 

 

 
The Spirit of King's Teachings as Seen in the Lives of the Selfless 

Still a prominent voice cited in struggles for freedom, equality, and change through peaceful means, Dr. King has 

inspired millions of people, many of which weren't even born in his time. And if you look, you can still find the 

spirit of his teachings thriving in the selfless acts of people throughout the world. Here are a few examples from 

short films I created with Explore.org, a portal created to champion the selfless acts of others. – Charles Weingarten, 

January 17, 2011 

 

 
MeFeedia Provides Videos to Bebo  
Independent online video site MeFeedia has partnered with Bebo, a social network site that is putting a stronger 

focus on video.Burbank-based MeFeedia aggregates videos from more than a dozen partner sites, including ABC, 

CBS, and Hulu.Providing the videos through MeFeedia is a good fit as it will satisfy Bebo users with the latest video 

content, MeFeedia CEO Frank Sinton wrote at his blog at the company‘s website. - January 17th, 2011 
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MeFeedia Ties Into Bebo 

Burbank-based MeFeedia, the online video guide site headed by Frank Sinton, said Friday that it has partnered with 

social networking site Bebo. According to MeFeedia, users of Bebo can now watch videos from MeFeedia directly 

from the site, giving Bebo's users access to videos from over 30,000 different sites aggregated by the company. -  

January 17th, 2011 

 

 
Bebo to launch video focused redesign 

Bebo has agreed a deal with video search portal MeFeedia as part of a major redesign. The social network is hoping 

to win back users by focusing on mobile, gaming and video. The partnership with MeFeedia intends to increase the 

volume of video content available on Bebo and provide an additional ad revenue stream. - January 17th, 2011 

 

 
Avalanche Rescue Exercise 

Jackson Hole Avalanche Search and Rescue Team and its K-9 rescue dogs perform a "live" rescue to demonstrate 

avalanche rescue operations in action. Explore.org‘s founder, Charlie Annenberg Weingarten gets buried alive as 

part of a rescue trial for the first responders and their highly trained k-9s. Courtesy explore.org. – January 17, 2011 

 

 

Bebo to focus on video with redesign 

The social networking site has seen its popularity dwindle in recent times, with Facebook eating into its membership 

figures. But with a new-site design to be unveiled next month, Bebo has revealed it will focus on mobile, gaming 

and video in order to win back users. - January 14th, 2011 

 

 
This week in branded content: Publishing and the iPad, social commerce and sponsored Tweets 

Bebo has agreed a deal with video search portal MeFeedia as part of a major redesign. The social network is hoping 

to win back users by focusing on mobile, gaming and video. It has partnered with MeFeedia to increase the volume 

of video content available on Bebo and provide an additional ad revenue stream. The British Library has 

launched its first mobile app, which features multimedia content, such as video interviews with the British Library's 

curators, and lets users share content via links to Facebook and Twitter. - January 14th, 2011 
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Bebo to launch redesign focusing on video 

The social network is hoping to win back users by focusing on mobile, gaming and video. It has partnered with 

MeFeedia to increase the volume of video content available on Bebo and provide an additional ad revenue stream. 

 Charlotte McEleny, January 13, 2011 

 

 
The Myth of the Good Dieter 

Check out this exclusive excerpt from Dr. Michael A. Snyder's new book, "FULL: A Life Without Dieting." To find 

out more about Dr. Snyder's book and even see a video interview with the doctor, visit:www.thefullbook.com. – 

January 13, 2011 

 

 
INNOVATORS & START-UPS 

Social networking site Bebo.com inked a deal with MeFeedia to bring the company's video discovery engine direct 

to Bebo users. MeFeedia will also power video advertising for Bebo, which counts more than 117 million registered 

users worldwide and is popular in the U.K., Ireland and Australia. Wayne Karrfalt, January 13, 2011 

 

 
Twitter Meme Smackdown! The Verizon iPhone vs. 'Jersey Shore' 

Just wondering: Could any product beat, or come close to, the newly announced Verizon iPhone in Twitter buzz? 

Turns out, yeah. For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media 

tracking service Trendrr -- we decided to pit the latest Apple gadget against MTV's most popular show. – Simon 

Dumenco, January 12, 2010 

 

 

'The Game' Returns Huge for BET with 7.7 Million Viewers 

In addition to its incredible on-air performance, THE GAME had the highest amount of social media buzz of all 

other prime-time television shows, according to Trendrr‘s Prime-Time Television Activity Chart for Tuesday, 

January 11, 2011. – January 12, 2011 
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Skyfire adds Flash content to iPhones, iPads. How well does it work? 

According to a blog on HTML 5 hosted by media search engine company MeFeedia titled ―HTML 5 Video 

Available on the Web – October Update,‖ 54 percent of Web video is now available for playback in HTML 5, twice 

as much as five months ago. One of the main reasons for this radical increase is the mobile market‘s adoption of 

non-Flash codecs in the HTML 5 environment, which is an environment compatible with most common mobile 

devices, including iPhone, iPad and Android products. -  Carlos A. Soto, January 12, 2011 

 

 
Father Damien of Molokai 

Source: Explore.org 

In 1873, Father went to the Hawaiian government's leper colony on the island of Molokai. He and four chaplains 

took that assignment for three months each year, Damien soon volunteered to remain permanently, caring for the 

people's physical, medical and spiritual needs. In a short time Damien contracted Hansen's disease and died of its 

complications. On June 4, 1995 Pope John Paul II declared him beatified and on February 21, 2009, the Vatican 

announced that Father Damien would be canonized. The ceremony took place in Rome on October 11, 2009.- 

January 12, 2011 

 

 
Do location-based services really matter yet? 

AdAge, in conjunction with Trendrr, tracks check-ins on Foursquare, which has been the subject of a lot of the press 

in the location-based services market. According to AdAge 54,000 Foursquare users checked in to McDonald's 

locations the last week of 2010, making McDonald's the second most popular check-in spot.  –Patricio Robles, 

January 11, 2011 

 

 
Monday Morning Wake Up Call 
To get you going this morning, we've got some avalanche awareness videos from Explore.org (which everyone 

should check out as you can never be too careful out there), a few must-see videos that hit the web last week, and a 

couple of action-packed videos to fill your extreme needs. Make it a great day out there, people. – Henrick Lampert, 

January 10, 2011 
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Homeboy Industries: One Good Reason Homicides in L.A. are Down 

Homicides in L.A. are at a 60-year low. While the police, politicians and pundits clamor for credit, I'd like to remind 

everyone of the role being played by the many selfless people and organizations in the communities of Los Angeles. 

Take the founder and leader of Homeboy Industries for example. - Charles Annenberg Weingarten, January 7, 2011  

 

 

 

Twitter Is Abuzz With CES-Related Chatter 

Overall CES sentiment has been 43% positive, 14% negative and 43% neutral, according to statistics from Trendrr, 

which analyzed 20 CES-related terms across four data sets that included news, blogs, search and microblogs. – 

Elizabeth Banks, January 6, 2011 

 

 

Three Videos That May Save Your Life In Case Of An Avalanche 

Just this season, a nonprofit multi-media arm of the Annenberg Foundation created a series of videos hoping to save 

lives and educate skiers about the dangers of backcountry skiing. The three videos show a live rescue with K-9 

rescue dogs, safety tips for snowmobilers, and how forecasting avalanches is done. – Tim Shisler, January 3, 2011 

 

 
Checking-in From a Poang Chair, Ikea Has a Good Week on Foursquare 

Our Top 10 Foursquare "check-in" chart that tracks how major brand merchants are faring in the exploding 

Location-Based Services (LBS) space. We're producing this exclusive chart with our editorial partner Trendrr, the 

real-time business intelligence tracking service that was created by New York digital agency Wiredset. – Matt 

Carmichael, January 3, 2011 

 

  -January 1, 2011 
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The Biggest Leap In Checkins For Christmas? 

Here's an interesting compilation of data on Foursquare checkins at major brands' retail stores during Christmas 

week from Ad Age and social media analytics company Trendrr.- Jay Yarrow, December 29, 2010 

 

 

―Tron‖ Still King on Twitter, Despite Box Office Rivals 

Real-time social media tracker Trendrr evaluated the top three films at the weekend box office from December 23 to 

27. Despite coming in third place at the box office, TRON: Legacy continues to generate nearly twice as many 

tweets as either Little Fockers or True Grit.- Christina Warren, December 28, 2010 

 

  

Web-savvy Canadians lead the world in time spent online 

According to an analysis of traffic by measurement company Trendrr, Canadian female Twitter users are more 

active than male Twitter users. And one Canadian user is among the most influential of them all. Justin Bieber, with 

more than 6.4 million followers, gets mentioned in about 200,000 tweets daily, Trenddr estimates. – December 28, 

2010 

 

  
Mobile TV Coming to 20 U.S. Markets by 2011 

This morning, new data from video site MeFeedia again confirmed this trend, showing an increase in video traffic in 

2010 - up 60% this year, it's saying. iPhone, Android and iPad devices have contributed to this growth, with traffic 

up 22% since April on iPhone, up 200% on Android and up 325% on iPad. Sarah Perez, December 22, 2010 

 

 

TRENDS, RESEARCH, ETC. 

The advent of HTML5 and new tablet devices have increased mobile video viewing significantly, increasing mobile 

video traffic by 60% overall in 2010, according to new research released by multimedia search engine MeFeedia. 

iPhone & Android led all mobile platforms in delivering mobile video with a 26% and 21% share, respectively, of 

the global market. December 22, 2010 
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Safe Bet: You Are Watching More Video on Your Phone Than You Did a Year Ago 

You are almost certainly watching more moving pictures on your phone than you did a year ago–either because you 

have a new phone that makes that easier to do, or there‘s more stuff to watch, or both. How much more? That‘s a 

tough stat to figure out, but video search engine MeFeedia hazards a guess: It says mobile traffic to its site is up 60 

percent this year. Most of that, unsurprisingly, has been driven by Google‘s Android and Apple‘s iPhone. Peter 

Kafka, December 21, 2011 

 

 
Half of Mobile Video Traffic On iOS 

Mobile video traffic increased 60% in 2010, with Apple‘s iOS platform accounting fro more than half (52%) the 

total, according to new data from multimedia search engine MeFeedia. iPad traffic is up 325% in the last six months. 

Android, which accounts for 21% of video traffic, has seen traffic increase 200% since April. The company says its 

engine indexes 300,000 Web video feeds from 30,000 sources. Mark Walsh, December 21, 2011  

 

 
Vid-Biz: Google Goes Hollywood, Comcast VOD, FilmOn 

iPhone & Android Lead the Way for Mobile Video Viewing; the two devices easily outpace all other options, in the 

US as well as globally. , Liz Shannon Miller, December 21, 2011 

 

 - December 20, 2010 

 

 

http://mediamemo.allthingsd.com/20101221/safe-bet-you-are-watching-more-video-on-your-phone-than-you-did-a-year-ago/
http://www.mediapost.com/blogs/raw/?p=5091
http://gigaom.com/video/vid-biz-google-goes-hollywood-comcast-vod-filmon/


 - December 20, 2010 

 

 
The Birches of Bebo: Timing is all 

This week they revealed that they had taken a stake in a social-networking business. It's called Bebo, and they say 

they believe, that under its new owners Criterion Capital it can find a decent niche. "It's going to be about self-

expression," says Xochi. "it's going to be about being on a site where your friends are, not your parents." - Rory 

Cellan-Jones, December 17, 2010 

 

 
Life During Cyberwartime: Brands as Targets -- and Vulnerable Victims 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking 

service Trendrr -- a look at so-called hacktivism. – Simon Dumenco, December 15, 2010 

 

 

Bebo founder, Michael Birch, rejoins board 

Birch, who will be working alongside Bebo‘s new chief executive, Adam Levin, is confident that there is still a space 

for Bebo in the social networking world, despite Facebook‘s huge dominance. ―There are lots of gaps in what 

Facebook provides. It doesn‘t provide media or lots of games – apart from its apps. Nor are users able to change their 

profile that much. The site stays largely the same – whereas on Bebo we are going offer users an online location they 

can really personalise.– Emma Barnett, December 15, 2010 
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Avalanche Scenario: What It's Like to be Buried 

To do this, I agreed to participate in a live avalanche drill.  The drill requires that all the groups involved believe it is 

real.  There were no frills.  The avalanche team buried me in a tiny hole, four feet beneath hard snow pack.   Once 

inside, the opening to the hole was covered and the small cavern I was stuck in turned black. I could not move. I was 

buried alive. – December 10, 2010 

 

    

 
Bebo founder returns to social network as adviser 

Birch says he hopes to help Bebo's current management make the social network "relevant again." The current team 

was put in place after AOL Inc. sold Bebo to Criterion Capital Partners in June for an undisclosed amount. – 

December 9, 2010 

 

  
He’s Back! Bebo Founder Michael Birch Reinvests in His Old Company 

The irony, of course, is that the reason Birch has cash on hand to invest in Bebo is that he sold the company for $850 

million to AOL in 2008, at the height of the Web bubble. AOL ended up writing down the entire purchase, and sold 

it to Criterion Capital last summer for a few million dollars and a tax write-off. – Peter Kafka, December 9, 2010 

 

 
A Non-Diet Diet Book We Are Seriously In-Like With 

The book‘s bottom line is that willpower is hard to rely on day after day, diet after diet. Which is why we as a 

country fail at diets so often. Instead, Dr. Snyder uses real science to help you choose healthy whole foods and a 

way of eating that helps your body to naturally feel full and take that unreliable willpower out of the equation (read: 

no beating yourself up the next day for eating that extra cookie). The book still touches on emotional eating and 

even ―prescribes‖ four cheat meals a week, but at the end of the day, the book is a sane and scientific way to losing 

weight. And you know what? Mikey, we like it! – Jenn Walters, December 7, 2010 

 

   
HTML5: not ready for primetime, but getting very close 

Authored by Google employee Ian Hickson, HTML5 promises to be the "genes" from which much of the next 

generation web will spring to life: web sites, content, and web-based apps could be partially or wholly coded with it. 

In terms of web video, that's already starting to happen. A recent survey from MeFeedia showed that 54% of web 

video is now available for playback in HTML5; back in January, that number was a meager 10%. - JP Mangalindan, 

December 3, 2011 
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Are You Ready for Cyber Wednesday? Black Month? Cyber Year? 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking 

service Trendrr -- we compared the Twitter buzz surrounding Black Friday and Cyber Monday. – Simon Dumenco, 

December 1, 2010 

 

 
Establishing a Community of Faith 
This seven minute film is produced by Explore.org, a non profit multi-media organization created to champion the 

selfless acts of others and give people the tools to never stop learning. – December 1, 2010 

 
 

 
Full: A Life Without Dieting 

Full: A Life Without Dieting is a new book set to be released on December 28, 2010. This book is by Dr. Michael 

Snyder who is a leader in the field of bariatric surgery. So many Americans are consumed with weight loss or their 

current state of weight but seem to be unable to do anything about it. This book offers a perspective on everything 

dealing with weight loss including rejecting the mentality of dieting that focuses on restrictions and being 

deprived. Full: A Life Without Dieting uses science to introduce a new definition of healthy. – December 1, 2010 

 

 
Airport security theater vs. code red dangers 

"This story tapped right into the central nervous system of the collective consciousness," Mark Ghuneim, chief 

executive of Trendrr, a social media measurement company, told The New York Times. "It was huge." Huge news, 

yes. But, the actual event? Not so much. As my little family and I braced for what normally is our worst travel 

experience of the year, we found everything to be uncommonly smooth, even in the security lines. – Clarence Page, 

December 1, 2010 

 

 

 

 

 

http://adage.com/
http://adage.com/
http://adage.com/mediaworks/article?article_id=147385
http://j.mp/CHG1A
http://www.catholic.net/index.php?option=dedestaca&id=5947
http://www.explore.org/
http://www.dietsinreview.com/diets/full--a-life-without-dieting/#ixzz1BKnG38yK
http://articles.chicagotribune.com/2010-12-01/news/ct-oped-1201-page-20101201_1_security-theater-homeland-security-passengers


 
Avalanche Safety - Film Adrenaline Junkie 

This is an La Nina year and we've already seen anomalously heavy seasonal snowfalls which increase avalanche 

dangers. Watch this video to see How to Avoid Avalanches and How to Survive an Avalanche. – November 29, 

2010 

 

 

 
Which Retailers Got the Most Checkins on Black Friday? [STATS] 

A tiny percentage of the population uses location-based checkin tools like Foursquare; and in all likelihood, these 

digital citizens are more likely to be shopping online than in stores during the holiday season. So numbers gathered 

by Trendrr and AdAge represent a tiny sliver of what in-store numbers might have actually been. – Jolie O‘Dell, 

November 29, 2010 

 

 
Black Friday Big for Brands on Foursquare 

Despite big Black Friday/Foursquare promotions and discounts, RadioShack and Sports Authority failed to crack the 

top 10. Toys "R" Us also had a strong showing on Thanksgiving day, when the retailer opened at 10 p.m. for those 

shoppers who weren't too stuffed with turkey to leave their houses. We should mention that we excluded non-

retailers from this chart, otherwise Starbucks would lead with more than 25,000 check-ins. This chart was produced 

in partnership with Trendrr, the real-time business intelligence tracking service created by New York digital agency 

Wiredset.- Matt Carmichael, November 29, 2010 

 

 

Tough Tiger Talk 

The video below helps explain why tigers are in such grave danger. In places like India—the range state with the 

most remaining tigers—important habitat is being lost at an alarming rate in order to accommodate the growing 

human population. Belinda Wright, founder of the Wildlife Protection Society of India, also explains how politics 

and poaching are making conservation efforts even more challenging. Thanks to Explore.org (a non-profit arm of 

the Annenberg Foundation) for sharing their videos with Defenders. Be sure to check out their interview with animal 

rights activist Maneka Ghandi, who is working to conserve wildlife across India. – November 29, 2010 
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The Right Stuffing: Five Tips to Avoid Overeating During a Holiday (and Always) 

As the Thanksgiving holiday approaches, many people are nervous because they know they are going to stretch the 

limits of their stomachs and be full of regret on Friday. I often tell my bariatric surgery patients to take a mindful 

approach to Thanksgiving -- and eating in general. Mindfulness means different things for different people. The idea 

of being mindful at the dinner table DOES NOT mean eating with a feeling of guilt, focusing on sacrifice while you 

eat or experiencing negative emotions. - Dr. Michael Snyder, November 24, 2010 

 

 
A Media False Alarm Over the T.S.A. 

It began with a Drudge Report link to a video on Nov. 13 of an intrusive pat-down, and then leapt to social media 

and the rest of the Web. Twitter lighted up, flashing 4,000 posts an hour with cheeky hash tags, and in just the first 

two days of last week, there were 60 million Google queries for information on the change in the Transportation 

Security Administration protocol, according to Trendrr, a social media measurement company. – David Carr, 

November 28, 2010 

 

 
Review: Truffulls Chocolate Bar 

Those bars, meant to be eaten with a glass of water before meals, were good, but his new Truffulls are really good. 

Each bar has 120 calories, 8 grams of protein and 4 grams of fiber and comes in two flavors -- Chocolate Caramel 

and Chocolate Mint. - Gail Gedan Spencer, November 24, 2010 

 

 
Who the Heck Cares About the Beatles on iTunes Anyway? 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking 

service Trendrr -- I decided to look at the current British Invasion of media buzz. – Simon Dumenco, November 19, 

2010 
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Status: Crushed. Networkers Mourn Prince's Wedding 

Lauren Indvik, assistant editor of social media blog Mashable.com, said that, while most people were either happy 

or neutral in their posts or tweets, 16 percent reacted badly — and that group included many depressed women. 

Heartbreak was one several emotions that flooded the web, according to Mark Ghuneim, whose New York-based 

software company Trendrr produced the data……Ghuneim said that, with William gone, many followers have 

already settled on another option. "Many did realize Harry is still out there and find some small solace in that," he 

said. – Benjamin Timmins, November 18, 2010 

 

 
Twitter Shows Third-Party Services Its Dark Side 

Now it's companies offering social "business intelligence" that are facing demise. We've covered a number of them 

here: Trendrr, for instance, and Visible Technologies; Sprout Social is another. These services still add value, since 

they monitor more than Twitter, and they offer analysis on more than just your Twitter account. But the trend is 

apparent: To the extent that startups build their business on something that Twitter can do itself down the line, or 

now, their business models are unsound. – David Zax, November 18, 2010 

 

 
Explore's Salem Witch HuntPresents One of the More Frightening Instances of Ignorance and Intolerance 

A new film, Salem Witch Hunt, gives us a clear historical depiction of a time when women, and some men, were 

executed as suspected witches. Explore recently traveled to Salem to speak with scholars and experts on the witch 

trials and that time period. – November 16, 2010 

 

 
Prince William & Kate Middleton’s Engagement: The Social Web Reacts 

Curious as to how the social web was reacting to the engagement, we turned to social media measurement 

platform Trendrr, which has previously helped us gauge the web‘s reaction to events such as Christmas, Obama‘s 

inauguration, New York Fashion Week and, most recently, the rescue of the Chilean miners. As someone who was 

personally mourning my destroyed chances, I was surprised to learn that reaction was mostly positive (43%) on 

Twitter; another 41% of Twitter users responded neutrally to the news; and just 16% of tweets about the engagement 

were negative. – Lauren Indvik, November 16, 2010 
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Charles Annenberg Weingarten: Fish Out of Water: Veterans Using ... 
Some say war is part of human nature. I recently traveled to Ketchum, Idaho to explore how nature is helping some 

veterans heal the pains war. – November 11, 2010 

 

 
Fishing with War Veterans 

This Veteran‘s Day we bring you Fish Out of Water, a powerful short film about Iraq and Afghanistan war vets with 

PTSD who find solace and camaraderie fishing in the waters of Ketchum, Idaho. The film comes to us via 

Explore.org, the nonprofit community dedicated to championing the selfless acts of others and features a program 

put together by Sun Valley Adaptive Sports. – November 11, 2010 

 

 
The power of fly fishing 
Anyone who has given fly fishing more than a cursory try knows it‘s not just a sport or activity, but a restorative. 

The quiet, the rhythm, the science, the outdoors, the fish — one or all somehow manage to press the ―calm‖ button. 

You‘ll leave the stream or lake clearer-minded and lighter of heart than you arrived. – November 11, 2010 

 

 
KECK OBSERVATORY 

Exactly how big our universe is, and what place do we have in it? Come explore the Keck Observatory, where the 

human mind is opened to a vast realm of new possibilities. – November 9, 2010 

 

 

Healthy Eating: 10 Tips to Help You Eat Smarter 

For the average person looking to lose 10, 20 and 30 pounds, it's all about finding the right tools and leveraging 

them, to help curb emotional eating or poor dietary habits. Fad diets don't work long term because they ask too much 

of the person. But small practical changes do work. Here are some simple tools for losing weight and keeping it off 

that I have seen work time and time again. - Dr. Snyder, November 7, 2010 
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On Twitter, the Elections Are Almost as Big as iPhone 4 

The folks over at Trendrr, who make a living sifting through social media for interesting data, definitely do show a 

big surge in political Tweets**. These three charts show the spike in usage for Republican candidates‘ names, 

Democratic candidates and election-related terms in general. – Peter Kafka,  November 1, 2010  

 

  
Healthy Eating: 10 Tips to Help You Eat Smarter 

Fullbar Fit diet bars are revolutionary weight loss bars that you eat 30-minutes prior to each meal. Made of all 

natural ingredients, this bar makes you feel full, causing you to eat less. - Rich Fitter, November 1, 2010 

 

 

Adobe to Lower Itself to HTML5 Race? 

But, clearly momentum is on the side of HTML5. As Kafka points out, video search engine MeFeedia said that ―54 

percent of Web video is now compatible with HTML5. That's more than double the tally the company had back in 

May – less than six months ago.‖ – David Sims, October 29, 2010 

 

 
The Technology newsbucket: Microsoft forecasts, HTML5 video passes 50%, Digg mysteries and more 

"Video search engine MeFeedia, for instance, now says that 54 percent of Web video is now compatible with 

HTML5. That's more than double the tally the company had back in May — less than six months ago. And because 

MeFeedia's numbers include old archival stuff that most people don't watch, as well as big troves of Chinese video 

you're unlikely to see, the practical number for most Web surfers is much higher. – Charles Arthur, October 28, 

2010 

 

 
A Sentiment Detector That Reads the Social Web for You 

Visible has been around for a while, and has plenty of competition (we recently wrote about Trendrr, for instance). 

But the latest iteration of Visible's platform, called Visible Intelligence, has been built from the ground up. It has a 

scalable, Google-like architecture that can render tens of millions of blog posts, tweets, and forum entries within 

seconds. – David Zax, October 28, 2010 
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HTML5 tops video chart 

Video search engine MeFeedia says that 54% of web video can now be played in HTML5-compatible browsers, 

such as Safari, without requiring the Flash plugin. Five months ago that figure was just 26%. For most users, 

HTML5 is likely to be even more prevalent. MeFeedia‘s data includes huge amounts of Flash-only that you‘re never 

likely to watch — either cause its old and largely forgotten or part of vast foreign-language collections. – Simon 

Aughton, October 28, 2010 

 

 
HTML5 Coming On Strong 

In fact this trend towards HTML5 is quantifiable. Recently MeFeedia issued its October report, which showed that 

54% of Web video available is now HTML5. The company says that the number of video streams that are HTML5 

compatible (in most cases with H.264 encoding) has doubled in the past five months. Mobile is a key driver of this 

migration, MeFeedia argues. Flash remains king of the video domain on desktops, but clearly publishers are getting 

ready for an easier make once, post once, access from anywhere approach. Steve Smith, October 27, 2010 

 

 

  
HTML5 video is winning over the Web 

MeFeedia highlights these HTML5 holdouts: 

• Full episodes from the major TV Networks (including Hulu) 

• Most cable network content, particularly long-form video 

• Metacafe, MySpace Video, 5min 

• Live video sites such as UStream and Justin.tv 

• International sites such as Tu.tv, Youku, and Sevenload – Peter Kafka, October 27, 2010 

 

 

Bebo is still kicking in the social-networking market 

Since Levin took the helm, Bebo has added 1.5 million to 2 million registered users, putting it at 117 million. 

Though Facebook is the proverbial 800-pound gorilla, Levin says his company "isn't going away."- Jon Swartz, 

October 27, 2010 
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Adobe: Expect revenue to be up in 2011 

In addition, Flash's main rival, HTML5, is also making some headway on the Internet. According to a recent 

study from video search engine MeFeedia, 54 percent of all Web video can be played back with HTML5. The 

company said that HTML5's Internet penetration back in May stood at just 26 percent, while in January, just 10 

percent of videos were available for HTML5 playback. – Don Reisinger, October 27, 2010 

 

 

No Flash? No Worries: Majority of Online Video Now Available in HTML5 

The percentage of online video available in the HTML5 standard format has grown 5X since January and more than 

2X in the past 5 months, according to a report by web video cataloging service MeFeedia today. An estimated 54% 

of online video is now available in HTML5, generally in addition to availability in Adobe Flash. – Marshal 

Kirkpatrick, October 27, 2010 

 

  

CHART OF THE DAY: The Growth Of HTML5 Video 

Apple's war on Flash appears to be working. At the start of the year, only 10% of all web video was available in 

HTML5 format. Today, 54% of all web video is. What's changed between January and today? The iPad was 

released to the world, selling millions of units. (Flash video doesn't work on the iPad.) Also, smartphones continued 

to gain in popularity. Most smartphones don't play Flash video, though that's starting to change. – Jay Yarrow, 

October 27, 2010 

 

 
Marketing Data RoundUp: HTML5 compatible video gaining steam online 

A survey by MeFeedia finds that HTML5 compatible video has made significant strides in recent months: in the last 

five months the percentage of web video available for playback in HTML5 has doubled to 54%. It also found that 

mobile is driving HTML5 video adoption as HTML5 compatible - H.264 mostly - video is the most common format 

for mobile device,   including Android. – October 27, 2010 

 

 

HTML5 web video flashes past Flash 

HTML5 now commands a majority of web-based video support, but its rise is being fueled by mobile devices. 

Adobe Flash still holds the lead in desktop content.This news comes from a new survey of HTML5-video 

penetration conducted by MeFeedia, the self-described "largest independent video site on the web with partnerships 

so big they make us nervous." The company's content partners include Hulu, CBS, and ABC, and they carry content 

from such sites as YouTube, Vimeo, and others. – Rik Myslewski, October 27, 2010 
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Apple Has Already Won the Flash-HTML5 War 

A majority of web video is now HTML5-ready, according to new research from MeFeedia, showing that web 

standards — and Apple — are winning the day when it comes to how video is delivered and viewed online. The 

research shows that the amount of video viewable in an HTML5 video player has doubled in the last five 

months and now accounts for 54 percent of all video content online. – Ryan Lawler, October 27, 2010 

 

 

HTML5 May Just Have Won the Internet 

Steve Jobs insisted on pushing the idea that online video meant having to be ―HTML5 compatible. Video search 

engine MeFeedia took a look at some figures and says now, October 2010, that 54% of web video is available for 

playback in HTML5, that number being double what it was 5 months previous. That‘s a jump if ever have I seen 

one. – Chris Burns, October 27, 2010 

 

 
54% of web video is now HTML5 compatible 

According to MeFeedia, 10 percent of all video on the Web was HTML5 compatible in January 2010. That grew to 

26 percent in May, right around the time the iPad was released. With its most recent numbers, MeFeedia says that 

now 54 percent of web video is now compatible with HTML5. That‘s growth of more than five times since the start 

of the years. – Jim Dalrymple, October 27, 2010 

 

 
The Devil Made Me Do It: A Look at the Salem Witch Hunts  

Many people were persecuted and slain in America and Europe in the late 1600s, but the Salem witch hunts of 1692 

are uniquely haunting. A town named for peace or ―Shalom,‖ Salem, Massachusetts, still serves as a reminder of the 

dark side of human nature and our human history of persecution of innocent people who don‘t follow the norm. It‘s 

also a good example of how fear can be the quicksand of society and spread into blood-stained pandemonium—

something we can still find examples of to this day. – October 27, 2010 

 

 

EXPLORING SALEM 

Join historians as they piece together what really happened during the Salem Witch Trials in this video 

from explore.org. – October 27, 2010 
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A Very Special Episode of Glee: Paranormal Glee 

 For this week's Trendrr charticle collaboration between Advertising Age and social-media tracking 

service Trendrr -- I decided to look at two of the most tweet-worthy franchises in pop culture right now. Last 

December I called Fox's "Glee" the "Most Twitter-Worthy Sitcom of the Year" because of the sheer volume of 

"sharp, subversively funny lines the writers cram into each episode" -- which fans then retweet with, well, glee. – 

Simon Dumenco, October 27, 2010 

 

 

Halloween Film Treat: The Salem Witch Trials 

After visiting Salem and speaking with experts I think those words are better suited for the townsfolk who created 

chaos from fear and exacted evil upon its citizens. Sometimes the scariest stuff is actually real. – October 15, 2010 

 

 
The Salem Witch Trials Revisited 

In this regard I recently posted a piece on PoliticusUSA. Here I would like to present a new video, courtesy 

of Explore.org. I have viewed this piece and found it both accurate and compelling with a high production value. – 

October 25, 2010 

 

  
How to Keep Track of Employees Social Media Usage 

Trendrr takes a slightly different approach by tracking location-based services such as Foursquare andGowalla plus 

it aggregates Facebook ―likes‖ and reputation scores via Klout. (Trendrr also has a built-in sentiment analysis 

feature for tracking customer attitudes about brands and products.) – Pam Baker, October 22, 2010 

 

 
Sarah Palin vs. Snooki: a Twitter Smackdown! 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking 

service Trendrr -- I decided to do a sort of mash-up of surreal infotainment culture, both pop and political. – Simon 

Dumenco, October 20, 2010 
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Jack Johnson Wants To Capture Your Commitment 

Reaching that worthy goal is the vision of All At Once, a 'social action network' created by Johnson and The 

Annenberg Foundation's Explore.org. The goal is for users to make environmentally conscious pledges: from the 

common actions of recycling and reusing, to less obvious, but no less important deeds such as supporting locally-

grown and sustainable food systems. – October 19, 2010 

 

  
More Chilean Miner Stats for News Sites, Social Media, Search Engines 

On social-media platforms, the word ―Chile‖ was mentioned some 252,000 times last Tuesday and another 412,000 

Wednesday, for a total of 667,000, according to social-media-measurement platform Trendrr, which added that there 

were also related mentions of words such as ―miners,‖ ―rescue,‖ and ―men‖ in hundreds of languages. – David 

Cohen, October 19, 2010 

 

     
How Massive Was the Chilean Miners’ Rescue Online?  

Social media platforms were likewise ablaze with activity during the rescue. The word ―chile,‖ was mentioned 

approximately 252,000 times on Tuesday and another 412,000 on Wednesday (for a total of 667,000), according to 

social media measurement platform Trendrr. Those numbers only represent a fraction of the total figure, as many 

mentions of the event used words like ―miners,‖ ―rescue‖ and ―men‖ in hundreds of languages to refer to the 

incident.- Lauren Indvik, October 18, 2010 

 

  
Why Real-Time Marketing Matters Now 

With the launch of Trendrr V3 last week the hits keep coming with this week‘s Ad Age interview profile of 

Wiredset CEO Mark Ghuneim. Simon Dumenco (@simondumenco) digs in with Ghuneim and gets to the root of 

Wiredset‘s agency history, philosophy and vision. – Simon Dumenco, October 13, 2010 

 

 
New Food Products Tout Health, Bang For Your Buck 

Fullbites, a crispy corn-based diet snack by BeFull Solutions designed to help people feel full before a meal so they 

eat less. - October 12, 2010 

 

 
Why Diets Don’t Work 

Joining us on Daytime is leading bariatric surgeon, author and founder of Fullbar, Dr. Michael Snyder, to explain 

HOW the way we eat food affects our weight and how we can mimic the benefits of bariatric surgery by changing 

our diets. - October 11, 2010 
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Diets Don’t Work 

Dr. Michael Snyder is a board-certified, general surgeon in Denver, Colo., who specializes in bariatric surgery. He is 

also the creator of FullBar, a weight-loss product that helps people control their hunger so they eat less. Like 

bariatric surgery, FullBar creates a sense of fullness, or ―satiety,‖ that helps users consume fewer calories while still 

enjoying their favorite meals. - October 8, 2010 

 

  
My Big Fat Photo Documentary 

Carolyn laughs at a joke made by her surgeon Dr. Michael Snyder (L) as he examines an incision where a drain had 

been inserted three weeks after her gastric bypass in Denver September 22, 2010. Dawson has lost about 30 pounds 

at the three week point but hoped to lose about 120 more.  - Roy Wilkin, October 8, 2010 

 

  
Trendrr Launches New Real-Time Dashboard With Location 

The race to create filters for real-time social media — so that companies in particular can track what is being said 

about them — continues to heat up. In an attempt to stay ahead of the curve, analytics service Trendrr 

today launched a new version of its social-media dashboard that incorporates location along with the usual Twitter 

tracking. The service now pulls in data from Foursquare and Gowalla, as well as aggregating ―like‖ activity via 

Facebook‘s open-graph protocol and reputation scores via Klout. – Mathew Ingram, October 5, 2010 

 

 

Trendrr is the latest ―social media‖ dashboard — but it’s got your location too 

V3 offers dashboards to track an array of information streams, including Twitter, blogs, and media. It allows users to 

track volume, location, sentiment, gender, and influence. In addition, brands can monitor check-ins and badges on 

Foursquare and Gowalla.  Trendrr, based in New York, carries real-time data feeds from Foursquare, Gowalla, 

Facebook, Klout and Collecta. The combination of rich data sets and the ability to filter the data down to a granular 

level could be handy to brand strategists as they plan campaigns around regions. – Jacob Brody, October 5, 2010 

 

Eavesdrop on the Internet With Trendrr 

Coming fresh to a Trendrr page is a bit overwhelming, like seeing the inside of a cockpit the first time. But data-

junkies everywhere praise the site for its ease of use….. After a few minutes fiddling around on the site, you do 

feel as though you're sitting in a command center. – David Zax, October 5, 2010 
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Mark Ghuneim's Trendrr Measures the Real-Time Data Tornado 

Tracking real-time conversations on the web means dealing with a deluge of data. Hundreds of conversations on 

Twitter, check ins on Foursquare and status updates on Facebook swarm around events like a live concert or sports 

game. "We're helping users peer into the eye of that storm," says Mark Ghuneim, CEO of Wiredset. "Our tools let 

them see not just when and where a crowd is building, but also isolate the most influential voices."- Ben Popper, 

October 5, 2010 

 

 
Trendrr's designers at digital media agency Wireset say the ability to take the pulse of how audiences are reacting to 

a show, brand or issue and identify who the key influencers are - the job of the newly christened "Chief Listening 

Officer" - is step one in figuring out how to market or position a product. – Wayne Karrfalt, October 5, 2010 

 

 
New food products tout health, bang for your buck 

Other innovative products which debuted recently include: Fullbites, a crispy corn-based diet snack by BeFull 

Solutions designed to help people feel full before a meal so they eat less. – Susan Salisbury, October 4, 2010 

 

 
Twitter users less positive than critics about the social network analytics service says. 

Only 60% of tweets about ―The Social Network‖ by Twitter users were positive, according to social 

media analytics serviceTrendrr, which tracked Twitter for tweets related to the movie on its opening weekend 

between October 1 to 3. On movie ratings site RottenTomatoes.com, however, 97% of 175 critic reviews gave the 

movie a ―fresh,‖ or thumbs up, rating. – Oliver Chiange, October 4, 2010 

 

 

’80s rockers climb Mt. Fuji to fight cancer 

Recovering from lymphoma in 1996 and then being diagnosed with leukemia in 2005, he started the Love Hope 

Strength Foundation with Texas businessman and fellow cancer survivor James Chippendale. Peters and a caravan 

of his musician mates have raised money and awareness to fight cancer while climbing some of the world's premier 

peaks. Scaling Mt. Everest and Mt. Kilimanjaro, he recently made his way up Mt. Fuji. Squeeze's Glenn Tilbrook 

joined him on the Fuji trek and the two looked tan and rested a day after descending. "Mt. Fuji was great," Peters 

said. "Most of the summits we've done, getting there was the experience. Whereas this was getting there, then 

staying to experience the sunrise. As well as the joy of bagging a high peak, it was also to stay and experience a 

communal event. And the sun coming up--it was like New Years' Eve.‖ - Frank Spignese, September 25, 2010 
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Twitter Cants Towards Couture 

Social media is every marketing guru‘s favorite new tool. After all, there is no outlet more in tune with the public‘s 

foibles. And nowhere was this more evident than during New York Fashion Week. According to social media 

measurement platform Trendrr, more than 165,000 tweets pertaining to Fashion Week were posted between 

Thursday, Sept. 9 and Thursday, Sept. 16. – Erin Monda, September 20, 2010 

 

  
Fashion Week Takes Over Twitter  

According to social media measurement platform Trendrr, which produced the infographs below, more than 165,000 

tweets pertaining to Fashion Week were posted between Thursday, September 9 and Thursday, September 16. – 

Lauren Indvik, September 19, 2010 

 

   
What's next for Bebo? 

At least that's how social media works. The Facebook of today invariably becomes another Friendster, a faded A-list 

property whose best days are behind it. But what about the rising stars who never fulfill their potential? At least one, 

Bebo, now under new ownership and with a management team of tech veterans, is hoping that redemption is still 

possible in this world. JP Mangalindan, September 15, 2010 

 

 

Bebo now has the freedom to innovate and bounce back  

The social network has selected Xbox co-creator Kevin Bachus as chief product officer and his plans, outlined in an 

interview with new media age last week (nma.co.uk 10 September 2010), are spot on. The decision to focus on 

gaming, mobile and video – producing premium content and hosting it within Bebo‘s social context – are areas most 

other social networks haven‘t cracked yet. As Bachus said, no social network has produced a decent mobile 

experience and I‘d agree that the majority haven‘t. There‘s a huge opportunity there. – Charlotte McEleny, 

September 14, 2010 

 

 
The Twitterverse's Favorite Topic: Twitter! (Sorry, Gaga) 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking 

service Trendrr Pro -- I decided to look at Twitter. Twitterers always love to tweet about Twitter itself, but 

yesterday's big announcements (see my colleague Irina Slutsky's piece, "Twitter Unveils New Features for Users 

and Advertisers") cranked up the self-absorption to a whole new level.  – Simon Dumenco, September 12, 2010. 
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Bebo hires Xbox co-creator Kevin Bachus as traffic figures show rise 

Bachus was one of four Microsoft executives who came up with the idea for Xbox, which was launched in 2001 to 

take on rivals such as the Sony PlayStation, and Bebo hopes to tap into his extensive experience in software and 

entertainment. Criterion acquired Bebo in June, in a deal rumoured to be worth less than $10m, and will be cheered 

to see traffic figures showing that there has been a turnaround in the site's UK and global user numbers in its first 

month of ownership. – Mark Sweeney, September 11, 2010 

 

 
Xbox Designer Joins Bebo  

Xbox co-creator Kevin Bachus has joined ailing social network site Bebo, which has shown its first UK user growth 

this year, as chief product officer. Bachus was appointed by Criterion Capital Partners, the private equity firm which 

acquired Bebo from AOL in 2008. – Ben Maxwell, September 10, 2010 

 

 

Q&A with Kevin Bachus, incoming Bebo chief product officer  

Xbox co-creator Kevin Bachus has joined Bebo as chief product officer to help revive the social network‘s fortunes 

following its acquisition from AOL by Criterion Capital Partners in June. He spoke to new media age about his 

plans to win users back and its mobile, gaming and video strategy. – Charlotte McEleny, September 10, 2010 

 

 
The New AOL-Free Bebo 

Interview with Akash Garg, CTO of Bebo, in September 2010 – September 10, 2010 

 

 
Bebo hires Xbox co-creator Bachus 

Kevin Bachus, one of the co-creators of Microsoft‘s Xbox, has become Bebo‘s new chief product officer to help the 

former social-networking giant find a new direction. Bachus will head up product development for the site, which 

was sold by AOL in June for a mere $10m, $840m less than what it bought it for. He believes that Bebo has two 

interesting points: its large, dedicated fanbase and an opportunity to grow it in different directions. – Laura O‘Brien, 

September 10, 2010 

 

 
Xbox co-creator joins social network Bebo as chief product officer  

Kevin Bachus is known as the co-creator of Microsoft‘s Xbox video game console. At the time of its origin, most 

people thought the Xbox was a big joke, but almost a decade later, it is a multibillion dollar business. Now, Bachus 

is becoming the chief product officer at Bebo, the also-ran social network that AOL unloaded earlier this summer. – 

Dean Takahashi, September 9, 2010 
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Bebo Adds Xbox Co-Founder Bachus As Chief Product Officer 

Bebo has hired Kevin Bachus, who is best known as a co-founder of the Xbox, as its chief product officer. New 

owner Criterion Capital Partners has promised to ―staff up‖ the social network and Bachus‘ hire comes a month 

after Bebo added Hi5 co-founder Akash Garg as its chief technology officer and Aren Sandersen, a former director 

of engineering at classified site Oodle, as its VP of operations – Joseph Tartakoff, September 9, 2010 

 

  
Bold Cheddar Corn Puffs Curb Appetite 
The Fullbites have a crunchier texture. The bold cheddar flavor is similar to that of Cheetos. While I don't think 

there is any risk that a person would want two servings of Fullbites as they might empty out the entire bag of 

Cheetos, the taste was satisfying. - Laura Cone, September 8, 2010 

 

 
How to Feel Full with Less Food 

Dr. Michael Snyder, a leader in bariatric surgery and founder of FullBar. LLC joins the show to discuss why diets 

don't work and the need for us to try time and time again. Plus, how to feel full with less food. - Danika Quinn, 

September 8, 2010 
 

 
Why Is the Co-creator of Xbox Joining Bebo? 

Criterion Capital Partners seem serious about turning things around for the social network, though. In addition to 

adding Bachus as CPO, the social network has also hired hi5 co-founder Akash Garg and former Danger/Oodle 

executive Aren Sandersen to help grow Bebo. The company is focusing on video content, mobile access and gaming 

as the three central components of its rebirth strategy. September 9, 2010 

 

 
Review: 3 Pre- and Post-Workout Energy Bars 

We‘ve tried a lot of Fullbar‘s product line and with good reason—we generally like its stuff! The company‘s new 

Fullbar Fit gets the FBG stamp of approval, too. This new bar gives you 15 grams of protein (lower protein was one 

of our only complaints with the previous bars)  and is a tad chalky (honestly, though, what bars aren‘t?), but pretty 

dang tasty. Maybe not Truffuls tasty, but definitely delicious. And with flavors like Chewy Brownie, Toffee Crunch 

and Chocolate Peanut Butter Crisp, you can feel like you‘re splurging when you‘re really not! – Jennipher Walters, 

September 8, 2010 
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A Close Look at Apple's Latest Astonishing Twitter Takeover 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking 

service Trendrr Pro -- I decided to flash back to that distant, hazy time in early September, before the Labor Day 

weekend. Specifically, last Wednesday, when Apple's CEO made all kinds of new-product announcements, 

including the launch of Ping, its iTunes-based social network. Steve Jobs, when he's talking up product, is perhaps 

second only to teen pop star Justin Bieber in his ability to electrify Twitter -- and so using the spanking new data-

analysis tools the gang at Trendrr has been rolling out in what they're calling Trendrr v3, I decided to take a closer 

look at Apple's rather breathtaking footprint on Twitter last Wednesday. – Simon Dumenco, September 8, 2010 

 

 
FullBar  

FullBar is inspired by the principles of weight-loss surgery (reducing stomach size to get full faster and eat less). 

Created by renown M.D. and bariatric surgeon Michael Synder, FullBars help people eat less because they feel full 

before major meals. You eat a FullBar and drink a glass of water 30 minutes before meals and you‘ll find yourself 

eating less. Clinical studies showed that 95% of the people who ate FullBars lost weight. – September 5, 2010 

 

 
Jack Johnson Challenges You to Save the World 

The goal is to reach 100,000 commitments - and how can you refuse Jack Johnson? Go to 

explore.org/JackJohnson to pledge yourself to the cause by promising to reuse shopping bags, refill water bottles, or 

eat locally grown food. – September 3, 2010 

 

 

Must-Tweet TV: A Post-Emmy Scorecard 

For this week's Trendrr charticle -- a collaboration between Advertising Age and social-media tracking service 

Trendrr Pro -- I decided that, in the wake of the Emmys, it'd be interesting to dive into some statistics beyond that 

shown in the actual charts. So, with thanks to the gang at Trendrr for their expert parsing of the data, some 

Twitterific tidbits.  – Simon Dumenco, September 1, 2010 
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Does the Fullbar Really Fill You Up? 

To start, let‘s go over what the Fullbar™ is for those who haven‘t seen the ads yet.  The Fullbar™ is a cereal bar that 

was developed by a bariatric surgeon (a doctor who does gastric bypass surgery), to help people ―feel full and 

satisfied‖ so they eat less food throughout the day.  He recommends eating the bar 30 minutes before meals with an 

8-oz glass and that this will cause you to ―eat less and be completely satisfied‖.    Sounds great, right?  Eat a 

chocolate, peanut butter or cinnamon flavored cereal bar and lose weight.  – Amy Regina, August 27, 2010 

 

 

Artists Hike Mt. Fuji to Raise Cancer Awareness 

Red Rocks, Kilimanjaro, Fuji... the Love Hope Strength foundation has hosted pilgrimages to all. The special nature 

of these events is in line with the foundation's unique mission: instead of funding research, LHS seeks to aid those in 

need immediately, purchasing medical equipment and supplies, finding bone marrow donors, and raising awareness. 

– Conrad Ducette, August 26, 2010 

 

 
Day in Rock Report for 08/26/2010 

Over the last three days, Donavon Frankenreiter, Mike Peters of The Alarm, Glen Tillbrook of Squeeze have 

been hiking the long route to the top of Mt Fuji to raise money to bring bone marrow donor drives to an international 

level with the Love Hope Strength foundation. (side note: spit tests are easy and cheaper to administer, yet most 

countries rely on blood. And most people think its invasive to be a donor but its not.) check out photos of the trek 

and learn more here. – Keavin Wiggins, August 26, 2010 

 

 
Trendrr: A Community Management Tool for Entertainment Companies 

Trendrr is a new company that focuses on helping entertainment companies manage their online community and 

reputation. The goal of the application is to provide managers the best information in order to give them a global 

view of what happens and how successful their strategy is. – Mathilde Berchon, August 25, 2010 
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Mike Peters and Glen Tilbrook climb Mt. Fuji for rock n' roll cancer charity 

A collaboration of all -star musicians from around the globe are banding together for an epic musical pilgrimage to 

the summit of Mt. Fuji in conjunction with the Love Hope Strength (LHS) foundation, the world's largest rock n' roll 

cancer charity.  – August 21, 2010 

 

 

Bringing Music To The Summit 

The upcoming journey, Aug. 21-29, is the third Peters has done during the past month and the tenth musical 

adventure he has led. As a two-time cancer survivor and cofounder of the Love Hope Strength foundation, Peters 

recently raised money for Welsh cancer centers when he led the fourth annual hike up Mt. Snowdon in the U.K. and 

a hike and concert in Wales‘ Rhondda Valley. – Jay Smith, August 19, 2010 

 

 
Cala Boca, 'Inception'! PLUS, Introducing Biebsquare: Foursquare for Justin Bieber Fans  

Some notes about, and context for, the latest weekly Trendrr chart, a collaboration between Advertising Age and 

social-media tracking service Trendrr Pro. – Simon Dumenco, August 18, 2010 

 

 
Clearleap Demos VOD To Connected Blu-Ray Players 

Clearleap, which provides a range of cloud-based content management and delivery solutions to cable operators, has 

partnered with Blu-Ray disc software specialist Related Content Database, Inc. (RCDb) to create a joint solution that 

will allow pay-TV operators to deliver VOD movies directly to Internet-connected Blu-Ray players without 

requiring a set-top box. – Glenn Dickson, August 18, 2010 

 

 

How Does Gastric Bypass Work? 

I believe in the power of bariatric surgery for appropriate candidates. It's especially useful for people with a body 

mass index (BMI) of 35 or greater who have not had success with long-lasting, significant weight loss and whose 

medical risk factors or medical problems will likely be lessened or eliminated with significant weight loss. There are 

many factors to be considered when choosing bariatric surgery, especially when it comes to which type of procedure 

to undergo. – Dr. Michael Snyder, August 13, 2010 
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How Freaky Is Google-Verizon Net Neutrality Thing ... 

Some notes about, and context for, the latest weekly Trendrr chart, a collaboration between Advertising Age and 

social-media tracking service Trendrr Pro…Simon Dumenco, August 11, 2010 

 

 

WebMetricsGuru » Neat Trendrr Mashups with FourSquare, Twitter ... 

I wrote about Trendrr before though I often found it difficult to understand how to use it – well, no more of that. 

Trendrr has added some ...Marshal Sponder, August 8, 2010 

 

  
Could AMC's 'Rubicon' Give 'Mad Men' a Run for Its Money ... 

Dumenco's Trendrr Chart of the Week is produced in collaboration with Wiredset, the New York digital agency 

behind Trendrr, a social- and digital-media ...Simon Dumenco, August 4, 2010 

 

 
Bebo Making Power Moves to Bolster Growth 08/03/10 

Despite the marketshare that Facebook and others have garnered, Bebo is making moves to grow bigger. Today, 

the company announced that Akash Garg and Aren Sandersen have joined the company in executive leadership 

roles. Garg, named Bebo‘s new Chief Technology Officer, is the co-founder, board member and was the original 

technical visionary CTO at hi5.com, one of the world‘s most popular social gaming platforms. Under Garg, hi5 

attracted more than 250 million registered members and became one of the most trafficked sites on the internet.- 

Don Martelli, August 3, 2010 

 

 
NEWS ROUND-UP (IV): CADREON, VISIBLE WORLD, CLEARLEAP, VERIZON FIOS TV, CLICKER 

Clearleap, a company that offers a cloud-based content management, delivery and advertising platform for bringing 

Internet-sourced video content to television sets, has announced that it has integrated that platform with Verizon's 

FiOS TV infrastructure. – Tracy Swedlow, August 2, 2010 

 

http://adage.com/
http://adage.com/mediaworks/article?article_id=145344
http://bit.ly/cpkuR
http://www.webmetricsguru.com/archives/2010/08/neat-trendrr-mashups-with-foursquare-twitter-facebook-roll-your-own-datasources/
http://adage.com/
http://adage.com/mediaworks/article?article_id=145236
http://technorati.com/blogging/article/bebo-making-power-moves-to-bolster/
http://paidcontent.org/article/419-newly-aol-free-bebo-adds-hi5-oodle-executives/
http://itvt.com/
http://www.itvt.com/story/7096/news-round-iv-cadreon-visible-world-clearleap-verizon-fios-tv-clicker
http://www.clearleap.com/index.php?option=com_content&view=article&id=134&catid=38&Itemid=102


 
Cloud breaks for Verizon FiOS management system 

Web-based TV technology company Clearleap has been engaged to integrate and deploy its cloud-based content 

management, delivery and advertising platform into the FiOS TV infrastructure . Verizon‘s initial deployment of 

Clearleap is to streamline production for FiOS1, which offers local subscribers hyper-local content including news, 

sports, traffic and weather. – July 27, 2010 

 

    

Verizon teams up with Clearleap for localized VOD 

Clearleap will also help Verizon offer video on demand (VOD) on its Fios 1 channel. Specifically, professional 

sports teams in a given market will be able to deliver content on demand directly to Fios TV subscribers. For 

example, on Long Island, N.Y., and in Washington, D.C., Verizon is using Clearleap's Web-based management 

tools to help Fios 1 producers upload content from anywhere, process it centrally, and redistribute it to targeted local 

markets. -  Marguerite Reardon,  July 26, 2010 

 

 
FiOS Streams with Clearleap Technology 

Verizon FiOS is now better able to deliver local and video-on-demand (VOD) content thanks to the integration 

of Clearleap technology. Clearleap is an IP-based content management and distribution company based in Atlanta, 

Georgia. Verizon has integrated and deployed Clearleap's cloud-based content management, delivery, and 

advertising platform into its TV infrastructure. - Troy Dreier, July 26, 2010 

 

 

Verizon Taps Clearleap for Cloud-based VOD Content Delivery 

Verizon is looking to the cloud for help delivering hyper-local video-on-demand content through a partnership with 

Clearleap. A deal announced today will blend Clearleap‘s cloud-based transcoding and content management 

technology with Verizon‘s architecture, streamlining the workflow for partners that want to deliver their online 

video as part of Verizon‘s local FiOS 1 VOD offering. - Ryan Lawler, July 26, 2010, 
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Clearleap' TV technology integrated with Verizon's FiOS 

Web-based TV technology company Clearleap has successfully integrated and deployed its cloud-based content 

management, delivery and advertising platform into Verizon's FiOS TV infrastructure. Verizon will initially deploy 

Clearleap to streamline production for FiOS1, which offers local subscribers hyper-local content including news, 

sports, traffic and weather. - Jim O'Neill, July 26, 2010 

 

  

Verizon is Now Using Clearleap for FiOS Content Management 

Clearleap, a web-based TV technology provider, is announcing that Verizon has integrated its platform to manage 

content on its FiOS 1 local channel throughout all of its U.S. markets served. FiOS 1 offers local news, sports, traffic 

and weather. One particular use of Clearleap's technology will be to streamline the uploading and management of 

video by professional sports teams who offer extra coverage on FiOS VOD (one example of this is with my 

hometown New England Patriots). - Will Richmond, July 25, 2010 

 

 
FiOS Takes Clearleap For Local, Sports Video Content 

Verizon had deployed Clearleap's Web-based content management system initially to streamline production for 

FiOS 1, the telco's linear local channel offered in a several markets. At FiOS1 production hubs on Long Island, 

N.Y., and in Washington, D.C., Verizon is using Clearleap's management system to help producers upload, process 

and redistribute content back to targeted local markets. - Todd Spangler, July 26, 2010 

 

 
Verizon climbs on board Clearleap's cloud 

The deployment was completed in one month, and the system went live a few months ago. Verizon's initial 

deployment of Clearleap is being used to streamline production for FiOS1, which offers subscribers local content, 

including news, sports, traffic and weather. - Mike Robuck July 26, 2010 
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TECHNOLOGY DEALS, MERGERS AND SKIRMISHES 

Clearleap is announcing the deployment of its cloud-based TV platform across all Verizon FiOS systems this 

morning. Verizon will utilize Clearleap's platform to improve workflow, streamline production of its FiOS 1 service 

and streamline delivery of content to its FiOS VOD channels. Wayne Karrfalt, July 26, 2010  

 

  

Clearleap to bring on-demand cable TV to Roku 

Folks on the fence about a Roku box may be swayed by the news that Roku is teaming up with Clearleap to bring 

on-demand cable TV programing to the video streaming platform. Clearleap is a growing company that serves as the 

middle man between cable, satellite and telephone companies that have on-demand content and video streaming 

services like Roku that want to dish up this content. –Kelly Hodgkins, July 25, 2010 
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